Alessandro Gallo
Public Sector & Partner Senior Account Executive
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IL MONDO STA CAMBIANDO...I 3 SIMBOLI CHE PIU" OGGI Cl SPAVENTANO!!




DIGITAL TRANSFORMATION... O LA CAVALCHI O TI TRAVOLGE!
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Forbes, 12 Novembre 2007



| Millenials ... Conoscerli per il successo!

LARGEST GENERATION YET
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Image from Why Millannials Matter (www.whymillannialsmatter.com)



SOCIAL MEDIA

Una realta’ di uso quotidiano...
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~ facebook

Piu scelta, connettivita, canall

Mobile e Social hanno cambiato
Il modo con cul Interagiamo,
scegliamo e acquistiamo

57°

delle decisioni di Acquisto
vengono oggl prese prima che
gualsiasi contatto commerciale
venga instaurato
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®
IN vision

Create economic opportunity
for every member of the
global workforce

o
IN mission

Connect the world’s protessionals
to make them more productive
and successtul



Cos’e LinkedIn?

[@fluencer

Jeff Weiner - 2nd Linkedin
CEO at LinkedIn The Wharton School Recommendations Groups ¥
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Derek E. Baird While | was at Yahoo!, | h: onor rking f on the Showing 16,464 1

IS S chers social nety g prod e w _ Software & Technology Professionals: Managers | HR | Recruiters | Blockchain | Investors
Internet executive with over 20 years of experience, including general management of mid to large size ' ey e Software &

Technology | Nembers: 1,799,447

organizations, corporate development, product development, business operations, and strategy.

Currently CEO at LinkedIn, the web's largest and most powerful network of professionals. Prior to Link...
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Bay Area Council 2012: The Next The Art of Conscious Leadership,
Human Leap Wisdom 2.0 2013



Ecco come costruire un profilo efficace!

COSA NON PUO’ MANCARE

NEL TUO PROFILO

1. Foto & Sommario

2. Esperienza

3. Istruzione

4. Esperienza di volontariato
5. Competenze

(D%

del selezionatori
guarda 1 profili
per conoscere
| candidat

Selll(e=Ml inkedIn Job Search Guide, 2016



https://business.linkedin.com/content/dam/business/Jobseeker/LinkedIn_Job_Search_Guide_2016-(1).pdf
https://business.linkedin.com/content/dam/business/Jobseeker/LinkedIn_Job_Search_Guide_2016-(1).pdf

Attrarre | Talenti



—Resolution 4

Secome a purpose-driven
compdiEe o gaift cormpetitive ecdae;
staft confidence and innovation

Richard Branson, Founder at Virgin Group






Anche le Best Company investono per attrarre Talent!!

Solutions Resources Events Pricing ( ContactUs > )

/
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®
95% confidence level and a margin of error of 5 ln ﬁu & é FE 5
are compared to peer organizations of like size : My Network Jobs Messaging Notifications Recruiter
questions about benefits, programs, and practic

Our Mission
To be considered for our Best Workplaces lists, «

Google’s mission is to organize the world‘s information and make it universally

Fortune 100 Best ( accessible and useful.

in - Since our founding in 1998, Google has grown by leaps and bounds. And starting

SMUVERRITZVENY from two computer science students in a university dorm room, we now have
thousands of employees and offices around the world. A lot has changed since the
first Google search engine appeared. But some things haven’t changed: our
dedication to our users and our belief in the possibilities of the Internet itself.

Watch our Life@Google videos on YouTube

4 R [DSHBIA LUOKO1a.4

# EveRyoneSpeaksFood

Overview

Get a more seamless LinkedIn experience with

Employee perspectives
® Messaging




Resolution 6

BReNNVEr people today with
eSS they need for the
I0lbs Oof toMmorrow

Gerald Chertavian, CEO,Year Up
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5 Milllon <5 Years
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m Lt;\Rl‘\‘I:‘JG Search {or topice A ( <0S and videos d , ; Start free trial

@ Get back to what you are interesed in learning

Excel - Management - DataAnalysis - Marketing - Web development

A =10 : S TS A 1Y ! { ~H
continue where you eft ofl

WORK SMARTER

Content Marketing: Staying
relevant.

Mobile Marketing Fundamentals I eal I I

Learning Solutions




Opportunita






